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Self Versus Others explores the third-person effect and its role in media as a means of persuasion. This
scholarly work synthesizes more than two decades of research on the third-person effect, the process in
which individuals do not perceive themselves to be impacted by particular messages—such as persuaded to
engage in risky behaviors or encouraged to be violent—but they believe others will be. Authors Julie L.
Andsager and H. Allen White focus their analysis specifically on the role of media and media messages, and
assert that the third-person effect functions as a means of persuasion. They explore the underlying concepts
and connections this effect shares with established theories of persuasion and mediated communication.
 
The only volume to date focusing on the topic, Self Versus Others demonstrates the significant impact
persuasion has on public opinion, behavior, and policy. As such, understanding the means through which
persuasion can be accomplished thereby provides a powerful tool. Timely and succinct, this book:
*provides thorough synthesis of third-person effect literature;
*argues that systematic versus heuristic processing underlies third-person perceptions; and
*conceptually links third-person effects with co-orientation.
 
Intended for communication scholars with an interest in persuasion, as well as those in key areas including
mass communication, health communication, and political communication, this book is also appropriate for
advanced courses in persuasion, communication theory, and campaigns.
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From reader reviews:

Jeffrey Brill:

What do you think about book? It is just for students as they are still students or the item for all people in the
world, exactly what the best subject for that? Just you can be answered for that issue above. Every person has
different personality and hobby for each other. Don't to be pressured someone or something that they don't
want do that. You must know how great and important the book Self Versus Others: Media, Messages, and
the Third-Person Effect (Routledge Communication Series). All type of book would you see on many
solutions. You can look for the internet resources or other social media.

Susan Chestnut:

The feeling that you get from Self Versus Others: Media, Messages, and the Third-Person Effect (Routledge
Communication Series) could be the more deep you digging the information that hide inside words the more
you get interested in reading it. It does not mean that this book is hard to know but Self Versus Others:
Media, Messages, and the Third-Person Effect (Routledge Communication Series) giving you enjoyment
feeling of reading. The article author conveys their point in specific way that can be understood by means of
anyone who read the item because the author of this e-book is well-known enough. This kind of book also
makes your own vocabulary increase well. It is therefore easy to understand then can go along, both in
printed or e-book style are available. We suggest you for having this kind of Self Versus Others: Media,
Messages, and the Third-Person Effect (Routledge Communication Series) instantly.

Cara Fultz:

Reading a reserve tends to be new life style with this era globalization. With reading you can get a lot of
information that will give you benefit in your life. With book everyone in this world can easily share their
idea. Textbooks can also inspire a lot of people. Lots of author can inspire their particular reader with their
story or maybe their experience. Not only the storyline that share in the books. But also they write about the
ability about something that you need case in point. How to get the good score toefl, or how to teach your
kids, there are many kinds of book that exist now. The authors on this planet always try to improve their skill
in writing, they also doing some analysis before they write to the book. One of them is this Self Versus
Others: Media, Messages, and the Third-Person Effect (Routledge Communication Series).

Timothy Hardy:

This Self Versus Others: Media, Messages, and the Third-Person Effect (Routledge Communication Series)
is brand new way for you who has fascination to look for some information as it relief your hunger of
information. Getting deeper you onto it getting knowledge more you know or perhaps you who still having
bit of digest in reading this Self Versus Others: Media, Messages, and the Third-Person Effect (Routledge
Communication Series) can be the light food for you because the information inside this particular book is
easy to get by simply anyone. These books create itself in the form which is reachable by anyone, yes I mean



in the e-book form. People who think that in reserve form make them feel drowsy even dizzy this book is the
answer. So you cannot find any in reading a guide especially this one. You can find what you are looking for.
It should be here for you. So , don't miss that! Just read this e-book sort for your better life as well as
knowledge.
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